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Overview

ÅWhat is Social Media

ÅWhy is it Important to Small Businesses

ÅMost Popular: LinkedIn, Twitter, Facebook

ÅTips & Tricks

ÅClosing Statement

ÅQ & A

ÅContact Info



What is Social Media

At its most basic sense, social media is a shift in 

how people discover, read and share news, 

information and content.

- Wikipedia

Source: http://en.wikipedia.org/wiki/Social_media

éabout your company.



Why is it Important? 

ÅEngage Customers

ÅBuild trust & credibility

ÅDigital word-of-mouth

ÅReach new markets

ÅBranding

ÅDrive traffic

ÅFoster relationships & improve loyalty

ÅCustomer input & engagement = loyalty (e.g. Starbucks)

ÅIncrease touchpoints

ÅInexpensive



Donôt Forget About Everything Else

Just one piece of your overall marketing strategy

ÅEmail Marketing

ÅSearch Engine Optimization (SEO)

ÅBranding

ÅWebsite

ÅPR

ÅSales Communications

Åetc., etc.



Professional Networking

ÅLots of professionals - Over 43 million members in over 200 

countries and territories.

ÅGrowing Fast! - A new member joins LinkedIn approximately 

every second

ÅGreat place to start prospecting - Executives from all Fortune 

500 companies are LinkedIn members.

Source:  http://press.linkedin.com/about



Professional Networking

How can I use LinkedIn?

ÅBusiness Development

ÅBranding (e.g., status updates, contributing to group 

discussions)

ÅSpying (e.g., you can learn a lot by watching connections)

ÅCustomer Engagement (e.g., via groups and status updates)

Source:  http://press.linkedin.com/about



Professional Networking



Tips & Tricks


